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INFLUENCE OF CHILDREN ON FAMILY
PURCHASE DECISION MAKING

Prof. Sakharam Sangle
Assistant Proffessor
Indira Mahavidyalaya, Kalamb, Dist. Yavatmal

ABSTRACT

In the last two decades since Sheth's (1974) pioneering work on family purchasing
decisions, the family's impact on consumer behaviour has often been overlooked. However,
family decision-making is gaining in attention as it increasingly recognizes the extent to
which each individual in the family influences the consumer activities of this primary social
group.

This article examines the impact children have on the decision-making process of
family consumers. The unique approach is to examine the buying influence both from the
perspective of the child and the parent. High and low participation products were considered
as well as children's age and gender, family structure, family decision-making and a variety of
demographic factors.

The paper concludes with a brief examination of the social and ethical implications of
this work given the conflicting evidence from other studies conducted to assess the economic
benefits associated with advertising. Finally, some suggestions for future research will be
made.

INTRODUCTION

Parents and children were asked to rate the influence of children and children to
assess their own impact on the buying process. Responses to these questions The foundations
for studying how families buy products and services were set out in 1974 by Sheth in the
essay "A Family Purchasing Theory." It took some time for consumer decision making
research to recognize the family as a key consumer group. A major obstacle to this
metamorphosis was the recognition that family decision types, processes and determinants are
not just an aggregation of individual buying behaviour. In the past, the focus of consumer
research in the family has been on the dyadic relationship between husband and wife, and the
impact that children have on family purchasing decisions has been largely ignored. Earlier
Family Purchase Surveys have also measured largely abstract concepts such as power and
influence rather than focusing on the tangible consumer behaviour of family members in
purchasing decision-making processes.

More recently, a transition can be seen away from the dyadic definition of the family,
towards consideration of multiple participant decision making. Whereas earlier studies on
family decision making only really examined spousal interaction (Davis 1976, Burns 1977,
McDonald 1980), greater importance is now being placed on the role and impact of children
in decisions (Belch, Belch and Sciglimpaglia 1980, Moschis and Mitchell 1986, Foxman and
Tansuhaj 1988). However, the triadic (multi-adic) interaction of mother, father and children in
family decision making is still a relatively unexplored area, and the research that has been
carried out has developed adhoc with limited attempts made to integrate concepts.

Decision-making activity involving the purchase of goods and services within a
family appears to be more of an outcome of group decision making than ever before (Burns,
1992). Such decision-making activity typically involves several family members who play a
variety of roles in the process. Furthermore, evidence is building that children play a much
greater role in the family decision-making process than has been predicted by previous
studies.
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